
WEB DESIGN



This web design assignment is very exciting for me 
because It’s a whole new feild for me, and one that 
I’ve always wanted to venture into.
Personally, I’m the type of person who pays attention 
to details and can’t stand trying to navigate through 
impossible websites. So I tried to design this website in 
such a way that I myself would be able to enjoy 
using it.

INTRODUTION



INTERPRETATION OF TASK

This website will not be part of their existing website. It 
will be a website dedicated to this new product.
This part is front-end design only. I have to take photos 
of the product that will be used on the website.
There needs to be at least 3 pages.



CLIENT & RESEARCH / INSPIRATION

RESEARCH AND WORK PROCESS 

What kind of visitors are you expecting on your website?
We’re mostly expecting youths. Young people who don’t have 
time to bake bread at home – neither experiment with mixtures to 
make the perfect gluten free bread. Studies show that women are 
more likely to work with their intolerances, as there is more of a 
cosmetic appeal to it. Men tend to shrug off the side affects of ig-
noring a gluten intolerance (depending, of course, on the severity). 
So women would definitely be expected more than men.

Who are your competitors and how do you differ from them?
Beyond Bread – We are much less formal. Cookies and Scream – 
we have more appealing products and I would like a better look-
ing website. Romeo’s Sugar Free Bakery – We have a simpler 
concept and we are more affordable. Gluten freak – they don’t 
have a website and are not very well known.

I started of by researching bakeries with similar con-
cepts. I found quite a few websites that I liked, and got 
inspiration from them. I also found a few websites that 
I thought could do with some improving. I also found 
some websites that have nothing to do with baked 
goods, but have a nice design and concept.
As part of the creative/work process I decided to create a 
“fake” client-designer conversation (recorded below). 
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Please list the names of three sites that you like and explain what 
you like about them.
http://www.beyondbread.co.uk – I like that it’s easy to navigate 
through the website; that it’s simple, but not boring;
http://thecavanbakery.co.uk – also easy to navigate through the web-
site;
http://www.panic.lv/en/ - I like how fun this site is; I like the use of 
fonts and colors;

Do you have any color preferences? What should the look and feel 
for the website be?
We would like to have a vibrant color scheme – but not too many 
colors. I want it to be bubbly and fun looking, without it looking 
childish. We are looking to appeal to our audience with humor.

What do you NOT want on your site in terms of text, content, color 
and graphic elements?
I want our website to be as simple as possible, while maintaining a 
fun and humorous vibe.
I want minimal amount of images per page. I would like some fun 
fonts – nothing ordinary or boring.
 
What are the businesses’ values and how do you usually convey 
these to your visitors?
We like to think that we have informal relationships with our cus-
tomers – conversational and warm. And we like to offer the best ser-
vice we can to ensure the best possible experience.

Do you have a logo that you would like to use? Original artwork?
Yes I do.

Do you have full rights to the photos that will be used?
We would like you to take photos of the product. 
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CREATIVE METHODS 

MY CONCEPT:
Glutus Minimus: a Gluten free bread that tastes 
like normal bread. I myself suffer from a gluten 
intolerance, and know the struggles of finding 
“bread” that tastes like bread. So my product was 
going to highlight this in a humorous bubbly 
way. This product will be available for delivery 
within a 50 km radius.
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WIREFRAME (‘S)



- 4 pages: Home Page, About Page, 
 Contact Page, Find Us Page;

- Scrolling webpage, but possibility for   
 navigation from page to page via    
 menu;



Le Petit Pain
I knew that the logo wasn’t the most important part of the 
assignment so I decided not to focus too much of my time 
on it. In the end I chose a simple font that I thought fit a 
bakery.
The font I used is called: 

KG Always A Good Time

Le Petit Pain is French for “The Little Bread”. I think it’s a 
cute name. The French are known for their baked goods 
too...

Glutus Minimus is a word play, and has several mean-
ings. Glutus Minimus is technically the hip muscle. People 
have a misconception that gluten-free products contribute 
to weight-loss (but this is only true for those with an intol-
erance). Therefore, Gluten free bread = (maybe) smaller 
glutus minimus or your glutus will be “minimus.” Also, Glu-
tus sounds like Gluten. And Glutus Minimus can sound like 
Gluten Minimal - or something to that effect.

LOGO USED



STYLE

My main audience being young women, I 
wanted a bubbly, bright, and humorous website. 
This is also what the “client” wanted, as stated 
in the brief. 
The website is modern and simple. I was avoiding 
clutter and wanted to keep it clean. 



TYPOGRAPHY

Logo:   KG Always A Good Time
Headers:  Ciao
Main Text: Josefin Sans

I used fonts that complemented the logo. I didn’t 
want to use boring fonts so I had to be 
careful not to make it too messy. I think the fonts I 
used work well.



COLORS

Pink - EFA8A8

Pink, white, and grey were the colors I went with. 
They all complement each other. Pink (at least in 
my head) is a bubbly, bright, and feminine color.
This fits the purpose of the website, and 
comunicates well with the audience. 



COMPOSITION

Page #1: I wanted the product itself to e the focus of the homepage. It 
was important that the name of it, and the people to produced it were 
featured here.

Page #2: The About Page is all about information. Here, the text was the 
main feature. The Product is still featured to the left of the page.

Page #3: The contact page is to the point. The text is placed to the left, 
while the image is placed to the right.

Page #4: The objective of this page is to be able to find a bakery closest 
to you. Now I, cannot stand those teeny-tiny maps that you sometimes 
find on websites. I wanted the map to take up most of the page, making 
for easier navigation.

General: The images are suposed to look a bit like they’ve been collaged 
onto the page.



CONCLUSION

Overall, I think my website fits its 
purpose. It’s modern, bubbly, and 
appealing. I think it would appeal 
to the average young woman.

Now we’ll see if I can get it up 
and running. My main concern is 
the GPS/map thing. I really have 
no experience with programming 
so hopefully I can learn fast and 
all goes well.



SOURCES

INSPIRATION:

http://www.beyondbread.co.uk

http://www.cookiesandscream.com

http://romeossugarfreebakery.com

https://www.facebook.com/Gluten-
Freak-182500551884344/

http://thecavanbakery.co.uk

http://www.panic.lv/en/


